
	
	

Discussion	1	
Open	Educa+onal	Resources	and	MOOCs:		

A	lever	for	the	digital	transforma+on	of	universi+es	
	

Prof.	Anne	Boyer,	University	of	Lorraine,	France	



A	SHORT	INTRODUCTION	TO	OER	
AND	MOOC	



OER?	
“...	 Is	 teaching,	 learning	 and	 research	 material	 in	 any	
medium	 that	 resides	 in	 the	 public	 domain	 and	 has	
been	 released	 under	 an	 open	 licence	 that	 permits	
access,	 use,	 repurposing,	 reuse	 and	 redistribu<on	 by	
others	with	no	or	limited	restric<ons.”	(UNESCO	2011)	

	
•  the	4R	“Reuse,	redistribute,	revise,	remix”		
•  Paris	declara+on	(UNESCO	2012)	





Some	examples	(1/3)	
•  A	set	of	scien+fic	experiments	

– with	everyday	life	objects	
–  doable	by	anyone	

•  Impact			
–  for	students	

•  do	it	at	home,	when	needed	
•  to	learn	or	revise	when	returning	to	school	

–  for	teachers	
•  share	a	common	databasis	of	well	described	experiments	
•  addi+onal	materials	for	students	homework	

–  for	the	ins+tu+on	
•  aUrac+vity	of	scien+fic	curricula	





Some	examples	(2/3)	
– a	role	playing	game	
– with	different	gameplays	dependig	on	the	student’s	
ac+ons	

– with	a	simula+on	of	real	experiments	
•  Impact		

– For	students	
•  a	case	study	adpated	to	their	digital	behaviour	

– For	teachers	
•  doing	together	what	cannot	be	done	alone	

– For	HE	ins+tu+ons	
•  a	tool	adapted	to	many	contexts	
•  virtual	profesionalisa+on	of	students	



Some	examples	(3/3)	
•  a	glossary	of	sustainable	development	
•  in	sign	language	
hUp://www.irit.fr/GlossaireDD-LSF/	

•  Impact		
–  inclusion	of	hard	of	hearing	or	deaf	students	
– an	inclusive	educa+onal	system	





MOOCs	
•  Online	courses		

–  conceived	for	a	large	number	of	users	
–  accessible	to	all	from	anywhere	with	an	Internet	connec+on	
–  open	with	no	specific	qualifica+on	
–  offering	a	complete,	free	of	charge	online	course	experience	
–  +me-based	or	not				

•  Some	examples:	
–  coursera,	Udacity,	EdX	in	2012	with	various	strategies:		

•  selec+ng	the	best	world	ins+tu+ons	for	Coursera	
•  focussing	on	educa+on	for	the	needs	of	the		enonomic	world	for	Udacity	
•  	broad	base	and	quality	for	edX	

–  na+onal	pla_orms:	MiriadaX,	FutureLearn,	FUN-MOOC	in	2013	



SOME	DATA	ABOUT	OER	AND	
MOOC	



Increasing	number	of	MOOCs	

from France Stratégie 2016 



Pla_orms	&	HE	ins+tu+ons	

from France Stratégie 2016 

European platforms attract very few prestigious institutions  



Geographic	origin	of	MOOCs	

from France Stratégie 2016 



•  1,5	million	on	the	FUN-MOOC	
•  3	116	772	on	Futurelearn	
•  17	million	on	Coursera	

d’après Cisel 2016 



A	LEVER	FOR	DIGITAL	
TRANSFORMATION	OF	HE?	



Lessons	from	IPTS	survey	(2016)		

•  Blended	learning	more	than	fully	online	courses		
–  	perceived	by	HEi	managers	as	the	most	effec+ve	way	of	
delivering	educa+on	

•  MOOCs	offer	is	growing	but	s+ll	not	widespread	
–  one	fifh	of	the	surveyed	HEIs	offer	at	least	one	MOOC	
–  a	quarter	of	the	others	plan	to	develop	one	MOOC	in	the	future	
–  varia+on	among	countries:	ranging	from	Franc		where	both	are	
high,	to	Germany	where	both	are	low	

•  Recogni+on	of	MOOC	learning	is	rare	
–  liUle	awareness/trust	forrecogni+on	of	learning	through	MOOCs	



•  More	than	50%	of	HEIs	support	the	use	of	OER	within	their	ins+tu+on	
–  	Most	of	them	to	supplement	face-to-face	instruc+on	

•  Mo+va+on	for	MOOCs:	
–  Promo+on	and	visibility	of	the	ins+tu+on	
–  Reaching	more	students		
–  Enhancing	the	quality	of	educa+on		

•  Main	reason	for	HEIs	not	to	engage	in	OE	prac+ces:		
–  Academic	staff	is	not	skilled	to	use	it	
–  Mainly	technical	support	
–  In	half	of	the	cases:	some	training	
–  Less	common:	+me	alloca+on	or	recogni+on	for	career	development	

	



OERs:	hope	and	reality	

•  collabora+ve	produc+on	&	open	sharing	
viewed	as	a	vector	of	quality	

	
•  gap	between	preconisa+on	and	reality	of	
usage	
– dislike	using	content	produced	by	others	
– need	support	to	use	them	
– no	valorisa+on		



OER	&	MOOC	
•  need	of	balance	between	the	widest	possible	access	to	

educa+on	and	the	race	to	excellency	to	aUract	the	best	
talents		

•  OER	&	MOOC:		
–  with	their	diversity,	address	to	both	a	wide	and	specialised	public		
–  acquisi+on	or	reconversion	
–  provision	of	refresher	courses,	state	of	the	art	competence	
–  contribu+on	to	the	ra+onalisa+on	of	the	training	(public	funding	

rarefac+on)	

•  From	produc+ve	teacher	to	unifying	project,	the	need	of	
mutualisa+on	



MOOCs:	hope	and	reality	

•  a	means	to	reach	new	target	audience		
–  Life	Long	Learning	
–  flexible	learning	
–  learners	outside	the	country	

•  MOOC	par+cipants	
–  public	educated	(most	with	at	least	a	Master	degree)	
–  mainly	from	developed	countries	
–  with	a	rela+ve	autonomy	in	learning	prac+ces	

•  lack	of	flexibility	and	recogni+on	



OERs	&	MOOCs:		
hope	and	reality	

•  support	to	pedagogical	innova+on	
–  means	to	involve	teachers	in	the	transforma+on	of	pedagogy	
–  but	teachers	s+ll	need	to	be	convinced		

•  tool	for	ins+tu+onal	visibility	
•  lack	of	business	models	
•  to	be	or	not	to	be	open	



New	players	

•  2	examples	:	Khan	Academy	&	OpenClassrooms	
•  balance	between	showing	humanis+c	values	&	looking	for	
a	viable	economic	model	
–  Kahn	Academy:	humanis+c	ambi+ons	(American	context:	quality	
educa+on	essen+ally	private	&	expensive)	

–  Openclassrooms:	private	company	developing	an	economic	
model	around	free	contents	and	paying	educa+on	services	
(French	context:	university	is	free	of	charge)	

–  2	pragma+c	&	flexible	organisms:	create	win	win	partnerships	
with	HE	ins+tu+ons	to	broaden	their	field	of	ac+on	&	strengthen	
their	legi+macy	



CONCLUSION	



To	summerize	

•  no	real	massive	adop+on	of	OER		
•  awareness	of	interest	of	online	teaching	
thanks	to	MOOCs	
– more	followers	than	really	actors	

•  from	an	aristocra+c	model		of	educa+on	to	a	
democra+c	one	

•  necessity	of	a	digital	strategy	



Thank	you	for	your	aUen+on!	


